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DIGITAL EYE STRAIN AND EYEZEN START 

Thank you for answering our recent questionnaire on “Getting Back to Business”.   

You will find the results on the reverse side of this page. Please do not hesitate to 

reach out and let us know how we can assist with your patients’ Rx needs.  
 

 Our best wishes from your friends here at Perferx-Precision Optical. 

ESSILOR NEXT GEN OFFER—NOW EXTENDED UNTIL DECEMBER 31, 2020 

Visit the Next Gen Folder in our Document Center  
at perferxprecision.com for more information. 

Buy Transitions Signature  
Gen 8 lenses with Crizal.*  

Choose a FREE Second Pair of 
qualifying Essilor clear lenses. 

* Valid from July 10 (or enrollment date, whichever is later) through December 31, 2020. Frame purchase required for both pairs. Qualifying 
Pair can be any Transitions with Crizal and must include Varilux X Series or any Essilor Single Vision lens only. Bonus Pair must be of equal or 
lesser value. Restrictions apply. See EssilorUSA.com for offer details. ** Equal to or of lesser value than the Qualifying First Pair. 

 UPGRADE OPTION  
ON CLEAR PAIR  

Upgrade to Transitions Signature  
GEN 8 or Xperio UV™ lenses for $50.**  

 GET FREE  
CLEAR PAIR  

Any Crizal on any Varilux®,  
Eyezen+ or Essilor Single Vision .  

With purchase of frame.  
Clear lenses only.**  

BUY FIRST PAIR 
Transitions Signature GEN 8  

+ any Crizal on  
Varilux® X Series™, Eyezen™+  

or Essilor Single Vision  

With social distancing and shelter-in-place regulations forcing us to remain at home and a subsequent 
increased use of digital devices and screen time, adults and children may be experiencing digital eye strain. 
With that in mind, this may be a good time to consider offering Eyezen™ Start lenses to your patients. 
 

Digital life has impacted our behavior and created new visual parameters. Yet most of single vision lenses 
are not designed with these new parameters in mind and our eyes may strain to see objects clearly at 
different viewing distances. While almost all wearers increasingly use their screens at close distance, their 
single vision lenses are optimized for far vision only. This means when wearers look at close-distance 

objects through the bottom of their lenses, they 
experience some optical aberrations, caused by 
deviation from their optimum prescription value 
that can lead to visual fatigue. 
 

For the first time in single vision lenses, Eyezen Start uses two optimization points 
to deliver two different aspheric surfaces for far and near vision. The Eyezen Start 

design, with DualOptim™ technology, is digitally surfaced and optimized for all gaze distances and directions to provide superior vision 
over standard single vision lenses by bringing the right power throughout the lens and reducing power errors and unwanted astigmatism. 
As with Eyezen+, Eyezen Start also requires a specified OC height. 
 

Like all Eyezen lenses, Eyezen Start lenses come with embedded blue light protection that is clear in color and appearance, reducing the 
exposure to Harmful Blue Light* by at least 20%. 
 

Marketing assets are available to use on your social media pages to spark interest and start the conversation with your patients. Visit the 
Eyezen Folder in our Document Center at perferxprecision.com to download the Eyezen Start Marketing Toolkit. Social media and web 
assets can also be found at Essilorshare.com. 
 

*Harmful Blue Light is the blue-violet wavelengths between 415-455nm on the light spectrum believed most toxic to retinal cells.  
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“GETTING BACK TO BUSINESS” QUESTIONNAIRE FINDINGS 

FREE RESOURCES FROM ESSILOR VISION FOUNDATION 

Thank you for responding to our “Getting Back to  
Business” Questionnaire in which we surveyed  

ECPs across the Northeast.  Please note that the 
percentages may tally more than 100% as  

multiple choices were allowed for all questions.  
We hope this information is helpful to you.  

Have you reopened your practice or are in the process  
of reopening? 

248 Responses 

Yes, we are now open 58% 

We are in the process of reopening in May 26% 

We do not have a reopen date yet 15% 

Reopening in June/July 2% 
  

If you are open, are you: 214 Responses 

Open for emergencies or essential care only 40% 

Curbside Pickup Only 26% 

By Appointment 65% 

Fully Open 7% 
  

How many appointments are you looking to book 
per day? 

240 Responses 

5 or less 26% 

6-10 38% 

10 or more 33% 
  

How does this compare to your pre-COVID-19  
bookings? 

238 Responses 

About 25% of normal 24% 

About 50% of normal 42% 

About 75% of normal 17% 

About normal 9% 
  

How will the patient experience be different when  
Checking In? 

246 Responses 

Waiting Room with 6' apart distance 70% 

Patients wait in parking lot until called/texted to come in 55% 

Patients fill out paperwork electronically before  
appointment 

38% 

New Procedures when parents bring children 39% 

Temperature Check upon arrival 63% 

Patients must wear mask 92% 

Hand sanitizing stations 92% 

How will the patient experience be different in    
Dispensary? 

245 Responses 

Let patients pick frames off frame boards 24% 

Provide sanitized tray to patients for frame selection 58% 

Disinfect frames after being tried on 98% 

Barrier/shield between patient/optician 38% 

Hand sanitizing stations 82% 
  

Which services were you already offering  
pre-COVID 19? 

95 Responses 

Telehealth 27% 

E-Commerce 20% 

Virtual Try On 6% 

Digital Measuring Devices 41% 

None of the above 8% 
  

Which services are you looking to add to your  
offerings? 

115 Responses 

Telehealth 63% 

E-Commerce 24% 

Virtual Try On 31% 

Digital Measuring Devices 27% 

None of the above 5% 
  

How are you staying connected  to your patients?  243 Responses 

By phone/text 84% 

By Email 62% 

By Social Media 50% 

Not communicating currently 7% 
  

How would you like your Sales Consultants to  
interact with you? 

235 Responses 

Phone/Text 57% 

Email 67% 

Scheduled Appointment 43% 

Virtual Appointment (Google Meet, Zoom) 14% 

How will the patient experience be different in  the 
Exam lane? 

235 Responses 

Barrier/shields between patient/doctor 50% 

Shields for equipment 71% 

Disinfecting between patients 93% 

Hand sanitizing stations 82% 

While ECPs are determining how to safely welcome patients back, Essilor Vision Foundation is offering free resources to 
help let people know their eye doctor’s office is open. The resources can be found at www.evfusa.org/ODkit. 
 

We know ODs have a lot to consider as they work to reopen, and we want to help ensure they can easily share the 
good news with their patients. EVF has images for social media, email and print that ODs can download and customize. 


