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Valued Partner, 
 

We have news from EssilorLuxottica that is designed to create new opportunities for 
your practice. Today, we are launching the first joint product from EssilorLuxottica 
designed to help you maximize your success: Ray-Ban® Authentic Essilor® Special 
Edition. 
 

This latest edition of Ray-Ban Authentic represents the perfect match of Ray-Ban’s 
legendary style and Essilor’s expertise in sight and will capitalize on the assets of 
both to meet consumer needs with the aim of diversifying the single vision category 
as well as growing the prescription sun category for private practices. 
 

It is no secret that consumers crave the Ray-Ban brand. It is one of the most loved 
brands in the world – not only in eyewear, but across consumer categories. When 
we ask consumers if they want an unbranded complete pair of glasses, about 48% of 

them say they do. But when we add Ray-Ban to the complete pair, we see that 83% of consumers now desire this authentic Ray-Ban product. 
 

With the Essilor Special Edition, patients can now match the legendary Ray-Ban style they desire with our best-known and most innovative lens 
solutions such as Varilux® lenses, Eyezen® lenses, and Crizal® lenses, in an authentic complete pair, enabling you to provide unparalleled sight through 
uncompromising care. 
 

It is important to know that this new offering is different than selling a Ray-Ban frame and Essilor lenses. When you see the iconic Ray-Ban signature 
engraved directly on the lens, it evokes the passion unique to Ray-Ban and gives a thoroughly authentic experience. Of course lightweight, thin, 
advanced lens technologies are also important to your patients, but the power of the offering is in the authentic Ray-Ban branding consumers covet. 
While this is the first product offering from Essilor and Luxottica together, it is setting the stage for additional opportunities in 2021. We want you to 
be one of the first to dispense the Ray-Ban Authentic Essilor Special Edition, and start offering this one-of-a kind product to your patients today.  
To learn more, go to www.EssilorPRO.com/Ray-Ban or reach out to your Account Executive today. 
 

This is just the beginning. As we work to be your best partner, we will continue to innovate and find new ways to bring value to your practice. 
 

Wishing you much success in 2021, 

 
Jessica Kozak 
Senior Vice President, ECP Sales 
Essilor of America 

Visit the Ray Ban Authentic Essilor Special Edition folder in our Document Center  
at perferxprecision.com/library for sales aid and availability. 

We are excited to announce that you are now able to text Perferx-Precision on 
both of our phone numbers: 800-649-2550 or 413-358-9020 ! 
 

Texting us provides a faster response time than calling in, with no time on 
hold and all conversations easily able to be reviewed right in your texting app! 
 

Text us for job status checks, Doctors changes, scratch warranties and any 
general questions! 
 

You can register for this service by texting us at  800-649-2550 or 413-358-
9020 or by visiting the following link: tinyurl.com/PerferxPrecisiontextsignup 

http://email.jobsonmail.com/t?r=6222&c=936088&l=26889&ctl=70F2B:B8B1748DB40A1A962AD53AB585B089F62875BD5A6F41F82C&
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ESSILOR ANTI FOG AR 

In the past, fogging of lenses used to be bothersome only occasionally or during 
certain activities, but now wearing a face mask has become a part of our daily lives 
and in some localities, may even be required by law. This can keep us from seeing the 
world clearly as a result of fog on lenses that blocks our vision. 
 

Essilor® Anti-Fog AR is a NEW solution for this challenge! Essilor Anti-Fog AR features: 
• Anti-Fog coating on the back side of the lens which repels fog especially when 

wearing face masks 
• No-Glare coating on the front side of lens which reduces glare, water, smudges and 

is easy to clean 
• Permanent solution which does not require wipes or drops for anti-fog activation 
• Available with only Airwear® polycarbonate lenses and a wide variety of designs 

including Varilux®, Essilor PALs, Eyezen™ and single vision lenses 
• Best suited for patients bothered by fog on lenses due to wearing face masks 

Download sales aid in our Essilor Anti-Fog Solutions folder in our Document Center at perferxprecision.com 

BOOST YOUR MULTI-PAIR SALES WITH PAIR 50! 

To continue to participate 
 in our Pair 50 program in 2021  

please enroll  at 
partnershiprewardsportal.com.  

ESSILOR VISION FOUNDATION HELPS YOU GIVE BACK 

A new year is here, and with it comes the hope of brighter days ahead for your practice and for your 
community. If giving back is part of your business, you likely had to scale back or stop your 
philanthropic activities in 2020.  
 
If you are considering restarting your charitable efforts, Essilor Vision Foundation (EVF) is here to help. 
The foundation empowers eye doctors to make a difference by offering easy, turnkey programs for ODs 
who want to be philanthropic in their community. EVF’s Changing Life through Lenses® and See Kids 
Soar® programs provide a platform for ordering charitable glasses, a frame collection, and guides on 
how to get involved in charitable vision activities, as well as in-office educational marketing materials to 
raise awareness and funds for the cause of vision. 
 

You know that helping people in need benefits your community. What you may not know is that doing good is also good for your business. 
Giving back creates a lot of goodwill, and people patronize business they know are supporting the community: 

• An EVF survey found that 61% of customers would choose an eye care professional who supports a charitable cause over one who does 
not. 

• 89% of consumers would switch brands to help support a good cause.  
• 85% of consumers have a more positive image of products or companies whey they support a cause they care about. 

 
EVF’s relationships with eye doctors are essential in helping the foundation fulfill its mission of eliminating poor vision and its lifelong 
consequences. To that end, EVF is dedicated to supporting ODs who enable people in need achieve a better life through better sight.  
Learn more at www.evfusa.org/ODprograms. 

http://www.evfusa.org/
http://www.changinglifethroughlenses.org
http://www.evfusa.org/SKS
http://www.evfusa.org/SKS
https://www.conecomm.com/2017-cone-communications-csr-study-pdf
https://www.conecomm.com/2017-cone-communications-csr-study-pdf
http://www.evfusa.org/ODprograms

